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JANESVILLE FISHER 
BODY AND CHEVROLET | 
PLANTS T0 BE CLOSED! 


| Janesville, Wis. Sept. 8 —An- . 
|nouncement is made by M. F. Coyle, 'Achievement ieaatiiasi 
| vice-president of the Chevrolet Mo- 
tor Company, subsidiary of the Gen- 
eral Motors Corporation, of the per- | 
manent closing of the Chevrolet and | 
Fisher Body Corporation plants in| 
this city. 
Supplies for 


Decline Under July Is Approximately 11%; Total 
For States Reporting Is 1,578, as Against 
il 1887 i in July 


New York, Sept. 8.—First concrete evidence and of 
much rumored improvement in retail sales is the report of 


Detroit, Sept. 8.—R. | 
the General Motors 


.. Polk & Co, today released sales the zone will come 








figures covering commercial vehicles in five states for|{tom other plants of the company, | Corporation today, indicating an actual 
August. This is the first return for August on commercial St. Louis, Flint and Kansas City, sales to consumers in August exceeding the total for the 
car sales. ; largely. It was stated that it would | month of July. Figures were 37,230 for August, as against 











take the profits on 45,000 automo- ; _—__— 


The total for these five states is | a ——-—-—® 32,849 in July 
2 oa : biles to pay the taxes levied in Wis- ae v* ; 5 
1,578 units, comparing with 1,882 = HIGH ‘coool | eaten tiie ai | This report, which is issued 
A fy EE fy coins asainet ine paid Jn #0 / GRAHAM SHIPMENTS — | montniy.“imach the same. asthe 
and 2.700 in augue last year. The! CUTS CAR SALES |[Sanesvite is “approximately 10,00 | FOR AUGUST TOP  |stacrea's barometer “or the’ auto- 
about 11 per cent., while the drop} automobiles in the calendar year on |° | makien ie. Tl rs l on = a 
N. A. F. ¢. FINDS which corporation taxes, surtaxes | 2 7 - 
under August of last year amounts | and income taxes are levied, it was | JULY 67 PER CENT. |sales for the month is the first 


to about 42 per cent. 


If. the ratio of August to July is | 


continued through the other forty- 
three states still to be heard from, 
the total for the month in commer- 
cial vehicle sales will be in the 
neighborhood of 12,800 trucks. 

The following is the table-of com- 
mercial car sales of the five states 
so far reporting: 


Aug. ’32 Aug.,’31 July, 32 





. 





necessary to dip in elsewhere to pay 
i" 


Chicago, Sept. 8—A survey by 
Milan V. Ayres, analyst for the Na 


be Amstatne of Masons Cu | GASOLINE OUTPUT 
AND STOCKS OFF 


taxes during hard times drive mo- 
tor vehicles from the road and have ssaieteanesatlee 
New York, Sept. 8.—Oil refineries 


an adverse effect on the automotive 
industry and all allied lines. of the country operated at 53.6 per 


| eights during August were 67 per) 
icent, ahead of those for July and | 


of the same month a year agu by, 


7 per cent,, 


Graham-Paige Motor Corporation. 








August, 1932, orders exceeded those | entire 


according to Robert C. | 
|Graham, executive vice-president of | 


month to month gain reported since 
April last year and is the first time 


Detroit, Sept. 8.—Orders received | 1, two years in which the General 
at the factory for Graham sixes and | Motors August sales have 


exceeded 
the sales of July of the same year. 
The general trend of sales for the 
industry from year to year 
during the past seven years has 
found April the peak month, with 
sales shading off monthly from that 


| period until the close of the year. 


i Mr. Ayres’ figures show that | cent. . ity during the week “Retail deliveries by our distribu- 

Sere 521 1,079 709 : cent. of capacity n 3 > 

es . 485 682 429 where a six-cent gasoline tax is im- | ended September 3, a nt of 3.9 |tors and dealers show a correspond- ee a Sa 

No. Dakota.. 110 86 11 posed it has driven the registra-|per cent. from the preceding week, |ing increase, the deliveries for the was in 1928. eat returning to 

So, Carolina 79 253 go| tion of vehicles back below the 1927/and the lowest rate of operation | first three weeks of August being} tne market carried the August total 

Wisconsin .. 383 660 593 > cain cee in — —— oy tax | since American Petroleum Institute |greater than for all of July.” he above July. In 1929 and 1800 the 
iin is wo cents registrations have - oka cas , pei 
1578 2,760 _1,g82| Continued on the increase. (Continued on Page 4) (Continued on Page 5) —_| in August topped July by a small 


STUDEBAKER-ROCKNE 
EXPORTS RANK 4TH 


South Bend, Ind., Sept. 8.—Stude- 
baker ranks fourth among Ameri- 
can manufacturers in total exports 
for the first eight months of the 
year, it was announced here today 
by Arvid L. Frank, vice-president 
and general manager of the Stude- 


cen 





N.A.C.C. Leaders Seek Removal 


DURING THE YEAR 


Of Automotive Excise Taxes 











To Same Level As Others Pay; 1933 


Sentiment Is Improved 


TRUCK CONTROL 


margin. 


UPHOLD STATE 


Since that, time until this 


(Cc ontinued on Page 5) 


PACKARD OPENS 


SERVICE MEETING 
IN NEW YORK CITY 


New York, Sept. 8.—A general ser- 
vice round table bringing together 
branch managers and service man- 
agers of the Packard Motor Car 


oe Pierce-Arrow Export Cor- By CHRIS SINSABAUGH ye eae from ae > — 
poration, aa a ‘ : “Fie ae hae Pe States was opened a e Hote 
“Shipments of Studebaker and| 5 Detroit, Sept. 8.—Girding up their loins for a resump- hers | Roosevelt here today under the 
Rockne cars during August, while | tion of the fight on the obnoxious excise tax which imposes | Louisville, Ky., Sept. 8—Judge H.| sponsorship of the Packard Motor 


showing a slight decrease from the 
level of past months, strengthened 
our competitive position appreci- 
ably,’ he said. “Our total business 
for the year to date is considerably 
ahead of last year, whereas the in- 
dustry as a whole for the first 
eight months was off approximately 
55 per cent.- Our volume for the 





such a heavy burden on the industry, directors of the |Church Ford, Franklin County Cir- 
National Automobile Chamber of Commerce at their meet-| cult Court, today refused to give 
ing held in Detroit Wednesday discussed ways and means | truck owners an injunction against 
of wiping the "measure off Uncle Sam’s books. | the state in the matter of enforce- 

Nothing definite as to the plan of ©&——--——— |}ment of the new truck regulatory 
caren a oom se —.. jcussed. The directors are deeply in-| acts of the 1932 General Assembly 
meeting that everyone in the auto- York and Chicago exhibitions, —s See, See o oF. ae 


. 


Car Company of New York, The 
meeting will be continued tomor- 
row. Lee J. Eastman president of 
the New York Company, and vice- 
president of the Packard Company 
in Detroit is the moving spirit be- 
hind the meeting which was called 
to aid in a general exchange of 
service merchandising ideas. 


year is fourth among all manufac-| mobile industry — manufacturers, | will strive to offer additional fea- | eo During the past few years the 
turers. dealers, salesmen and others be/tures to bring out the cash custo- aot eee ee ee bg ge . New York company has met with 
“August was the sixth consecu-| drafted into the army of protest. A|mers. An innovation discussed, and|1g 900 pounds, but that atin on unusual success in selling service to 
tive month in which cumulative vigorous fight will be made to have which, most likely, will be adopted. the nek dans not become operative Packard owners, as have other 
total exports of Studebaker and|Congress change its mind and lift |is to have something new of an edu- I |} Packard branches throughout the 


“ Rockne have shown increases over 
corresponding Periods la last year. 








} until January 1, However, the state 
cational nature, the actual making | did endeavor to enforce maximum 


of parts at the shows by automobile | jengths of 30 feet, widths of 8 feet | 


the yoke off our necks. 
The N. A. C. C. sticks to its plat- 





country. Today's session were de- 
voted largely to talks by distribu- 


COOK COUNTY TRUCK (Corea th cingtte aceota|mmuelvers "atamotls ars and hehe of eet an der| (Cento on Far 
else pays, but it will not stand for | companies, so that the public can | forcement of maximum specifica- | 
SALES OFF IN AUGUST) 2.0 crongtory {a such 8s the one | know first hand how it is done. | tions nullified the time limit of | NEW YORK STUDEBAKER 


Chicago, Sept. 8. New truck 
registrations in Cook county for 
August were 192, as compared with 
229 in July and 377 in August last 
year. 

For the eight months total list- 
ings for this year were 2,148, com- 
pared with 4,467 for the same period 
of 1931. 

Following are the registrations for 





(Continued on Page 5) 





now in force. 

But the most cheerful bit that 
came out of the meeting was the 
statement made that it is the feel- 
ing of the directors that 1933 will 
be a good buying year. That is as 
close to a prediction as that august 
body has made since the depression 
hit us, and evidently means that 
the directors can glimpse the silver 
lining to the business cloud. 

This expression of opinion came 
up at the meeting when plans for 
the national shows were being dis- 


In the evening, following the 
meeting, a dinner was held at the 
Country Club, which was attended 
by the foHowing: Alvan Macauley 
Packard; Walter Chrysler, Chrysler 
Corporation; A. P. Sloan, Jr., Gen- 
eral Motors; C. W. Nash, Nash; 
Byron Foy, De Soto; Robert C. Gra- 
ham, Graham-Paige; C. D. Hastings, 
Hupmobile; A. Barit, Hudson; L. B. 
Manning, Auburn; Brosseau, Mack; 
T. Dahl, White; Alfred Reeves, Pyke 
Johnson and James Marvin, N. A. 
6. C. 


| January 1 on gross weights 
| The court denied the operators | 
| the injunction and also declined to | 
hold the act invalid, although he ex- | 
pressed doubt as to the constitu- | 
tionality of sections conferring 
powers of administration on the 
Highway Commission and county 
courts, but that he must resolve 
these doubts in favor of the act. The 
suit was brought by the Ashland, 
Ky., Transfer Company, Aetna Oil 
Refining Company, Louisville, and 
six other concerns. 





UP 52% IN AUGUST 


New York, Sept. 8.—Chet Whit- 


| taker, branch manager of Studebak- 


er, reports a 52 per cent. increase in 
retail sales for August over July and 
a 12 per cent. increase for August 
this year over August last year. 

This puts Whittaker well ahead 
for the first eight months of this 
year in new cars. Used cars are 
going strong 
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F. J. RYAN STAGES 
BRAKE, CARBURETOR 
DEMONSTRATION 


New York, Sept. 8.—Fred J. Ryan, 
Inc., held an important service clinic 
recently at the organization’s head- 
quarters, at 614-18 West 57th St., 
New York, with close to 200 promi- 
nent service men in attendance. 


Following the serving of a buffet | 


supper, Fred J. Ryan; president of 
the organization, opened the eve- 
ning’s program with an address of 
welcome. 

Mr. Ryan then introduced L. L. 
Graham, service representative from 
the Bendix factory, who showed a 
motion picture depicting the oper- 
ation of an automobile on the 
streets with faulty brakes and their 


subsequent correction by an author- | 


ized Bendix-Cowdrey brake testing 
station. The picture also showed in 
detail the operation of the brake- 
testing machine. With every job 
performed at an authorized Bendix- 


Cowdrey brake station a certificate | 


of certification is issued to the car 
owner which represents a guarantee 
for efficient brake performance. 

He also spoke on advantages of 
the Bendix policy of giving new 
shoes for old, and stated that he 
believed this practice would be an 
important factor in competing with 
“gyp” brake relining stations. 

At the conclusion of his talk there 
was a question period, in which Mr. 
Graham sought to clear up the many 
brake problems confronting metro- 
politan service men. 

Mr. Ryan then introduced W. O. 
Hebler, general manager of Charles 
Engelhard, Inc., a pioneer in the 
precision instrument field and the 
man who is responsible for the de- 
velopment of the new Engelhard 
air fuel ratio meter. 

In his talk, Mr. Hebler stated that 
the Engelhard air fuel ratio ana- 
lyzer is a new instrument for the 
scientific adjustment of the air fuel 


ratio of any type carburetor on in- | 


ternal-combustion engines. The En- 
gelhard analyzer is extremely simple 
to operate. The inlet tube is at- 
tached to the exhaust pipe of the 
engine, a dial is turned, and a glance 


at the indicator scale will show a| 
rating of the efficiency of gasoline | 
is elimi- 


combustion. Guesswork 
nated, and, according to the rating 
shown on the indicator scale, ad- 
justments can be made to the car- 
buretor to produce efficient gasoline 
combustion. 


R. J. Adams, general service man- | 


ager, was on hand to conduct the 
guests through the different depart- 
ments 


CANADIAN CAR 


“FINANCING OFF 


Montreal, Sept. 7.—The figures for 
automobile financing compiled by 


the Dominion Bureau of S‘atistics | 


show a decrease in July, 1932, as 
compared with June, 1932, and in- 
dicate a falling off in financing as 


compared with the corresponding | 


month, July, in 1931. 
of change is —41.2. 
The total number of cars financed 


The per cent. 


was 6,621 in July, 1932, 9,151 in June, | 


1932, and 10,336 in July, 1931, and 
the amount involved was $2,469,685 
in July, 1932, $3,472,380 in June, 
1832, and $4,195,900 in July, 1931. 
New cars financed were 2,084 in 
July, 1932, 2,920 in June, 1932, and 
3,391 in July, 1931; while used cars 


financed were 4,537 in July, 1932, 
6,231 in June, 1932, and 6,945 in 
July, 1931. 


Financing of new cars amounted 
to $1,243,540 in July, 1932, $1,767,976 
in June, 1932, and $2,102,341 in July, 
1931. Financing of used 
amounted to $1,226,145 in July, 1932, 
$1,704,404 in June, 1932 and $2,093,- 
559 in July, 1931. 


BARNSDALL CORPORATION 
BUYS MONA MOTOR OIL 
Toledo, O., Sept. 8—The Barns- 
dall Corporation, with headquarters 
in New York, has completed acquisi- 
tion of the Mona Motor Oil Com- 
pany of Toledo. Fred Searles, divi- 
sion manager of the Toledo refinery, 
confirmed the deal and stated that 
he would remain as_ divisional 
manager of the Toledo company. 
The New York concern purchased 
50 per cent. of the stock of the 
Mona company a year ago. 


ony oe 


cars | 


FINANCIAL NEWS 


TUNG-SOL LAMP 

New York, Sept. 8—Tung-Sol 
Lamp Works, Inc.—Six months 
ended June 30—Net income after | 
amortization and other charges, 
$34,399, equal to 38 cents a share on 
60,919 $3 no par preference shares | 
| outstanding, compared with $221,367, 
equivalent after preference require- | 
|ments to 57 cents a share on 228,510 | 
}no par common shares outstanding, | 
in first half of 1931. | 








WESTERN AUTO SUPPLY | 
| Chicago, Sept. 8—Western Auto 
|Supply reports August sales of 
| $1,366,800, compared with $1,268,900 
in the same month last year, an in- 
crease of 5.3 per cent. Eight months’ 
sales were $7,391,000, compared with 
| $8,297,000, a decline of 9.1 per cent. 


COMMODITY PRICES 
Washington, Sept. 8.—Commodity 
| prices continued their upward swing 
last week, the Commerce Depart- 
}ment reported today. 
| Figures gathered from private | 
|sources show the average of 112 com-| 
modities jumped 1.8 per cent. during 
the week, giving them a rise of 9.3 | 
per cent. from the low of May 2. 

Forty-two of the 112 commodities 
showed advances, the most conspicu- | 
}ous being rubber up 19, zinc 16, silk | 
113, wheat 3, corn 3, oats 5.6, rye 4.6, | 
|beef 3.5, mutton and pork 3.6,| 
| poultry 6, eggs 4.3, potatoes 18, coffee | 


|8.7, cotton goods 4 to 14, wool 4 to! 





|9, coal 2.9, hides 7, copper 9, tin 4,| 
| linseed oil 7 and burlap 9. 


ELECTRIC PRODUCTION 
New York, Sept. 8—A substantial | 


|increase in electric production oc-| 
|curred during the week ended 
September 3, compared with the pre- 
ceding week, the National Electric 
| Light Association announced yester- 
|day. Production was 1,464,700,000 
| kilowatt hours, against 1,635,623,000 
in the corresponding week of 1931, a 
| decline of 10.4 per cent. In the week 
|ended August 27 production was 12.3 
| per cent. under the like week of 1931. 
In the Atlantic seaboard area out- | 
| put was 5.8 per cent. under a year | 
|ago, against 82 in the preceding | 
| week, while New England production 
|} was 7.5 per cent. lower, against 8.6! 








|in the previous week. 


PIG IRON 

New York, Sept. 8.—Pig iron pro- | 
| duction declined 7.3 per cent. in 
| August from July, the total for last 
month being 530,576 gross. tons,| 
compared with 572,296 tons in the 
previous month, Iron Age reported 
yesterday. The daily rate in August | 
was 17,115 tons, against 13,461 tons | 
in July and 41,308 tons in August of | 
last year. 
COPPER | 

New York, Sept. 8.-—Copper metal | 
was advanced another quarter cent 
a pound vesterday to 6!4 cents, the | 
highest pointed since early this| 
year. The adjustment brought the 
| quotation nearer the foreign market 
| level. 

Reports in the trade said some 
foreign sales had been made at} 
| prices ranging between 6.25 cents | 
and 6.35 cents a pound. 

The upturn in the red metal was | 
| followed by an advance in fabri-| 
cated products. General Cable Com- 
| pany boosted bare and magnet wire 
¥, cent a pound and weatherproof 
| % cent. 


CALIFORNIA OIL 


San Francisco Sept. 8.—The Cali- | 


| automoitve and allied lines 


AUTOMOTIVE PROFITS 
AND LOSS FOR FIRST 
SIX MONTHS, 1932 


Company 1931 1932 
Ainsworth Mfg. Co... $7,281 *$7,625 
Allis-Chalm. Mfg. Co. 1,006,061 °1,805,893 
American Chain Co., *969,318 *1,823,118 
Am.-La Fr! Foa. Cp. *240,185 *222,970 
Armstrong Cork Co.. ~* 879,048 *557,611 
Associated Oil Co.... 1,111,308 1,358,477 
Atlantic Refining Co. *4,012,962 3,184,824 
Auburn Auto Co..... 2,361,175 "144,028 
Bendix Avia. Cor 1,512,345 "52,126 
Bohn Alu. & Br ) 925,557 *73,964 
Budd, Ed. G., Mf. Co. 130,565 *854,487 
Caterpillar Tr. Co.... 1,446,476 419,945 
Chrysler Corp........ 2,252,035 *880,432 
Continental Oil Co.. *6,528,841 *256,502 
Cutler-Hammer, Inc. *270,086 *444,747 
Devoe-Raynolds Co.. 199,377 13,548 
Du Pt., E. L., de N. C. 27,610,394 14,202,421 
Elec. Auto-Lite Co.. 2,769,865 1,098,514 
Fed. Mo. Trk. Co..... *36,116 *298,638 
Firestone T. & R. Co. 2,908,553 1,639,739 
Gabriel Co. ........ 298 *19,733 
Gen. Blec. Co. ...... 21,523,722 17,653,188 
Gen. Motors Corp. .. 84,122,176 15,019,404 
Goodrich Co., B. F... 288,483 “710,821 
| Goodyear T. & R. Co. 4,221,770 50,509 
Gra.-Paige Mo. Cp.. *833,056 249,797 
Hercules Motor Co... 233,372 *52,712 
Houdaille-Hershey Cp 669,286 *99,987 
Hudson Mo. Car Co. 526,992 °3,132,250 
Hupp Mo. Car Co.... *1,077,110 *1,480,187 
Indian Motocycle Co. "28,424 *43,981 
Johns-Manville Cp... 945,767 *1,514,878 
Kelly-Spring. Tr. Co.. *281,436 57,101 
Lee Rub. & Tr. Cp... *193,201 *49,476 
Lib’y-O’ns-Fd. Gl. Co. *172,092 48,130 | 
Mack Trucks, Inc.,.. "51,326 *516,943 
M’Quay-Nor. Mf. Co 284,546 210,450 
Moto Met. G. & E. Cp. *190,314 216,733 
Mullins Mfg. Corp 84,239 1,353 
Murray Cp. of Amer 29,135 *1,126,417 
Nash Motors Co...... 2,359,768 534,208 
Nat. Enal, & Stk. Co. *270,921 *216,892 
N. J. Zine Co........ 1,726,021 1,078,999 
Packard Mo. Car Co. *90,120 *2,513,127 
Parker Rust-Pf. Co.. 407,863 228,826 
Perfect Circle Co..... 494,662 151,527 
Philips Petrol. Co.... *2,674,153 *812,492 | 
Pierce-Ar. Mo. Car Co 421,711 *%1,072,334 | 
Raybestos-Man. Inc.. 580,179 *117,600 
Reo Mo. Car Co..... *572,283 *1,340,181 
Republic Steel Cp.... *2,784,898 *5,221,118 
Skelly Oil Co coven Ue teeee "43,521 
Standard Oil of Cal.. 5,643,968  6/916,544 
Stand. Oil of Kansas °930,457 *401,535 
Stewart-Warner Corp. *%220,819 *1,023,933 
Studebaker Corp..... 2,029,355 °*2,401,140 
Sen Ge GO... cccvcevee 1,049,403 2,030,918 
Thermoid Co........ 70,048 “80,970 
Thompson Prod., Inc 138,254 *13,251 
Tide W. Ass'd Oil Co. *1,077,464 2,099,700 
Timken Det. Axle Co. °%275,177 "820,444 
Timken Roll. Bg. Co. 2,462,714 417,520 
Trico Products Corp. 1,145,930 600 604 
Truscon Steel Co....  *%280,586 "533,040 
Un. Carb. & C. Corp. 9,119,825 4,236,437 
Union Oi] Co. of Cal. 1,900,000 1,500,000 
Un'd Am. Bosch Corp. *°267,052 “470,529 
U. S. Hoffman Mach. *93,937 *460,240 
U. S. Rubber Co..... *4,660,202 *5,028,399 
a. a Ms aces aes 14,156,412 *33,670,722 
Walworth Co........ *1,100,418 "481,428 
W'h’se El. & Mfg. Co. *1,959,341 *3,202,127 
Wheeling Steel Corp. *1,216,828 *1,509,461 
Worth. Pump & Mch. 209.856 *1.098,001 

*104.914 338,578 


Yale & Tow. Mfg. Co. 


*Deficit. 


AUTOMOTIVE MEN 


ABROAD TO MEET 


AT PARIS SHOW 


New York, Sept. 8.—During the 
Paris Automobile 
sentatives of American concerns in 
located 
in Europe, as well as executives 
from the home offices who may be 
at that time on the Continent, will 
gather at the seventh annual salon 
dinner of the American Automotive 
Club of Europe, to be held in the 
Hotel Claridge, Paris, 
evening, October 11, at 8 p. m. 

For 
ties in Europe this gathering is a 
combined affair corresponding to 
the dinners of the Rubber Associa- 
tion, the National Automobile 
Chamber of Commerce, the Motor 


/and Equipment Association, and the 


Society of Automotive 


the national show 
The Paris function is also attended 


proposed re-election of the present 





fornia committee on equitable cur- 


|tailment of petroleum production 
| yesterday announced that as 
| October 1 the state-wide allowable 


will be 448,200 barrels of crude oil 
daily, compared with the current al- 
lowable of 475,600 barrels a day. 


REMINGTON RAND 


report to Secretary of Commerce 


Chapin ten days ago that his com- | 


|} pany would immediately purchase 
| $4,500,000 worth of raw material and 
| supplies for use during the balance 
of the year, James H. Rand, Jr., 
| president and chairman of the 
board of Remington Rand, Inc., an- 
|nounced last night that the com- 
| pany’s business is running 26 per 
cent. ahead of a month ago. 





BURWELL-NASH FORMED 
Charlotte, N. C., Sept. 8—The 
| Burwell-Nash Company has been 
formed here by A. Burwell, M. P. 
Joyner and H. A. Black, all of Char- 
lotte. The authorized capital stock 
is $100,000. 


officers: President, 

| Assistant American 
| Attache; 
| Schuette, Assistant Automotive 
|Trade Commissioner to Europe; 
second vice-president, R. A. Cavin, 
vice-president Reed, Tilley & Co.; 
| treasurer, J. W. Ostheimer, Franco- 


Commercial 


secretary, G. A. Mix of the Societe 
| Francaise Budd. 
Arrangements 


for the 


committee of H. ; 
Schuette, chairman, and _ Robert 
|} Caluwaerts, managing director of 
Bougie Champion, S. A., and J. V. 
| Lawrence, representing the N. A. 


| C. C. in Europe. 


NEW DEALER FOR OLDS 

Waterbury, Conn., Sept. 8.—Cad- 
illac Sales & Service, Inc., 504 Wa- 
tertown Ave., has been appointed 
Oldsmobile dealer for Waterbury 
and vicinity. The full Cadillac and 
La Salle lines will be carried as be- 
fore, 


composed 





Salon all repre- | 


on Tuesday | 


American automotive activi- | 


Engineers | 
held each year in conjunction with | 
in New York. | 


|by many of the leading automotive | 


|distributors from all European | 
} countries. 
The nominating committee has 


W. L. Finger. | 


first vice-president, H. C. | 


New York, Sept. 8.—Following his | American Wood Rim Company; and | 


annual | 
salon dinner are being made by a! 
C.| 


* 
Engines and Engines 
K 


* * 


* 
The Blackwell Clan 

* * 
Continental Get-Together 

* *  * 


Sales Almanack 
ok 3 


* 





* 


Chris Sinsabaugh—Detroit Editor | 
HE recent successful defense of the Harmsworth trophy 
by Gar Wood is rapidly becoming history, A clean cut 
| victory for Miss America X in the first heat and a break- 
i\down of Miss England III in the second have created an 
aftermath of analysis which sets up the claim that it was not 
|so much tough luck so far as Kaye Don was concerned. but 





'a demonstration of the fact that American-built motors are 
superior to those English built—at least in a grueling grind 
like the Harmsworth. 
* * . 
I THINK BUD SHAVER, sporting columnist of the 
Detroit Times, hits the nail squarely on the head when he 
says let’s forget our modesty and admit that Gar Wood builds 


faster and more stable boats than any nation in the world. 
Without mentioning any names, Shaver quotes an experi- 
enced American engine builder, who argues that Miss Eng- 
land’s engines were poorly built for the job; that they were 
admirably constructed for short runs at high speeds, such as 
a mile record trial, and unfit for a grueling grind of thirty- 
five nautical miles. One might liken the English boat to a 
quarter horse, a sprinter, while the American craft can be 
called a stake horse. 

Gar is going after oDn’'s straightaway mile record soon, 
|but whether he gets it or not, the feeling here in Detroit is 
| that Miss America X can go the cup distance of thirty-five 
' nautical miles faster than any boat in the world. 

Ea * * , ‘ 

THOSE FOUR twelve-cylinder Packard engines that 
power Miss America X were not built for this one-race—they 
‘have been in service for the past four years—they are 
weather-beaten veterans. The first pair installed went to 
the bottom of Lake St. Clair in Miss America VI and stayed 
there a week; they also sank at Lido; the other two have 
been used in alternate years since Miss America VII and 
the four of them have smashed four world’s records. This 
vear is the first time all four have been put in one hull. 

* * 2“ 

RAY C. BLACKWELL, advertising manager of De 
Soto, is the father of a bouncing nine-pound boy who put in 
an appearance Sunday. Mother and son both doing nicely, 
thank you. Naturally, we in this. Macfadden outpost are 
interested, because Mrs. Blackwell is the former secretary of 
our own George Mertz Slocum—she sorta is one of the fam- 
ily here. 





* * 


WHICH BRINGS UP the joke played on Papa Black- 
well two weeks ago when we all went out on the Roy boys’ 
motor boat Rebuttal. Just as we were shoving off a mes- 
senger boy appeared with a telegram for Blackwell. By 
the time it was opened we were en route up river. The tele- 
'gram, signed with the doctor’s name, congratulated Ray on 
the unexpected arrival of twins. For fifteen minutes the 
De Soto executive did not know whether he was afoot or on 
horseback; then the jokers relented and admitted the fake. 


* * 


ok 





* 

SXECUTIVES and employees of the Continental 
Motors Corporation and its subsidiaries—Continental-Divco 
Continental-De Vaux, Continental Oil & Gas and Continental 
Aircraft—get together September 17 for the interplant golf 
tournament. The affair will be held at the Muskegon Coun- 
try Club at Muskegon, Mich. 


ok 


* * 


COMES TO HAND today the September issue of the 
| Chrysler Sales Management, published by the Chrysler Sales 
Corporation, brimful of stuff that tells Chrysler dealers how 
to become better merchandisers. That sort of matter, of 
course, is too deep for me, but I always turn to “Ye Sales- 
men’s Almanack,” for George Davis, the almanacker, always 
pulls some good stuff, 

From this particular issue I cull a few samples: 

September 10.—1813 A. D. “Commodore Perry wins 
Battle of Lake Erie. Another victory for Floating Power.” 

September 11.—‘“It took pioneering to develop the U. S. 
'It takes pioneering to develop sales.” 
September 19.—‘‘When you hunt ducks, go after the 
|ducks—don’t wait for them to walk in your door.” hg 
September 21.—“We ought to change the term ‘trade-in 


| to ‘buy-in.’ ” 


September 29.—‘‘Even if you own a gold mine you have 
‘to dig to take out your profits.” 


- 
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Retail Salesmen— [his Is Your Page 


This department is devoted toethe interests of the retail sales divi- 
sion of the industry, Salesmen, this is your department. Automotive 
Daily News wants you to get something from this department that will 
help you in your work on the firing line. It wants you to pass on 


your own experiences, success, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 


let us get it ready for publication. Your achievement or your mistake 
may help another salesmen to make sales or avoid errors that cost 
you commissions. 

Dealers read this page. Give us the benefit of your reactions on 
these problems that affect the work of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t. 


HERE’S HOW THE PIERCE - ARROW 
BOYS ARE GOING AFTER 
SEPTEMBER BUSINESS 











| ‘“NEWSVERTISING” 


AIDS THIS DEALER 


TO BOOST SERVICE 


Greenwich, Conn., Sept. 8.—“News- 
vertising,” the type of advertising 
copy which is keyed to tie in with 
eurrent world and national news 
developments, is being used by Town 


and Country Motors, Inc., 342 West 
Putnam Ave., Ford and Lincoln 
dealership, to increase its service 
volume. 

This type of copy, lately given 
wide usage by gasoline and oil pro- 
ducers in connection with various 
aviation stunts, is most effective 
when it is used immediately, while 


the news with which it is keyed is 
still fresh. 


Town and Country ® Motors, of 


|which Lawrence H. Austin is presi- 


PERSONAL PLEDGE 





dent 
manager, seized upon the announce- 
ment of the national “job-sharing 
campaign” to advise the public o! 
a reduction in service rates. 


The copy, run in space four col- 
umns wide and ten inches deep, 
|was as follows: 

“Co-operation. President Hoover 


TO Mir. Roy HL FAuLKNER 


or THe Prerce-Arrow Moror Car Company 


FOR SEPTEMBER, 19 


requests it—and Town and Country 
Motors, Inc., responds. A ‘job- 
sharing campaign’ to put 


}unemployed back to work is defi- 


| BELIEVE business is improy Hy 





You can depend upon me to take the hullest advant wwe 





ol it immediatelv. 


Although | realize J cannot Quarantee a definite aumber 
of Pierce-Arrow sales. | do pledge a month ol honest. 


enthusiastic cHort. 


| WILL PLEDGE ee 


vOoretratevns 





vial Contacts 


saints F000 


a 


as national 
movement 


nitely underway today 
headquarters of the 
opened in New York. 

“We will do our share. We be- 
lieve it possible to increase our 
working staff and still give a living 
wage to a greater number of de- 
serving high grade mechanics. Of 
course, the number we can employ 
will depend on the amount of co- 
operation we can get from the local 
residents. 

“Reduced prices for service 
order to accomplish the very best 
results we are today reducing our 
present scale of prices for service in 
order to encourage everyone to take 
some interest in this very worthy 


In 


| project. 


Sete mre » maar ure | 





THE ABOVE PLEDGE HAS OUR ENDORSEMEN! 


Onsertastor sat Deaton » Ferm Neon 


4, apprecration of the chove pledge, and wi supporl d une effort, the Seem will male 


a special mailing lo your ten best prospeels 


LIST THE NAMES AND ADDRESSES OF THESE PROSPECTS ON THE OTHER SIDF OF THIS PLEOCE 
* 


SALESMEN SHOULDN'T JUDGE 
PROSPECTS BY APPEARANCE 


By CHARLES B. BARR 


It is an old principle of salesmanship that a man’s| 
appearance is seldom a true gauge of his financial circum-| 
stances. We have often heard of men who looked like}! 
hermits, tramps or ditch-diggers entering a jewelry store 
and paying cash for expensive articles before the startled | 


clerks could tell them to “‘scram.” 

In no business is this more true ® 
than in selling automobiles. Men} 
who appear so poor as to be unable 
to afford a wheelbarrow occasion- 
ally turn up as buyers of relatively 
expensive cars. A case in point is 
an experience related by G. H. Bun- 
nell, salesman for the Biever Motor 
New Haven, Conn., Chrysler and 
Plymouth dealership. 

Mr. Bunnell discovered that a 
huckster of Latin extraction, who 
had a very large family, was in need 
of a seven-passenger sedan, which 
he wanted to use for “funeral work,” 
presumably as a mourners’ car, on 
a fee basis. 

The salesman had sold this man 
a Chrysler sedan in 1926, which had 
“proved very satisfactory, but the 
huckster had, unfortunately, wrecked 
it on a piece of bad road, reducing 
its value to a point very near the 
“junk” class. 

“I called upon him to negotiate 





| $2.8 per cent., 


accept his wrecked car as a down 
payment and then would pay not 
more than $25 per month. To cover 
the cost of the car this would have 
run into thirty-two months, which 
was all out of proportion to our 
usual twelve months deferred pay- 
ment plan. 

“I called again and after a de-| 
monstration including the whole 
family made him a proposition of 
$900 and his car. He did not have 
any money in the savings bank and 
his wife insisted upon my making | 
a proposition in which the wrecked | 
car would apply toward a delivery | 
of the car in the coming spring, | 
without any immediate cash. After 
a long confab I succeeded in get- 
ting $600 in cash which the huckster | 
had on his person while the balance | 
was put on a twelve-months basis. | 

“The man’s wife was very evident | 
in the conversation all the way) 
a replacement with one of our new| through. It is a very common prac- 
sedans,” Mr. Bunnell told Automo-| tice for the wives of immigrants 
tive Daily News. “He wanted us to: from certain European countries to 





| families, or 21 


“It is a request of President Hoo- 
ver, We see the value of it. It is 
our contribution to rehabilitation 
and a return to normal conditions.” 


Women Buy Gas in 73% 
Of Car Owning Families 
In Small Town Market 


A survey made by “the Household 
Magazine, Topeka, Kan., in small 
towns of 2,500 to 10,000 population 
in eighteen Middle Western and 
Eastern states reveals a number of 
interesting facts concerning automo- 


| bile ownership in small towns and 


the part the woman plays as the 
driver of the family car. 

Four hundred and twenty-four 
per cent. of those 
surveyed, sent in reports, and 351, or 
stated they owned an 
automobile. There were 333 who re- 
ported the quantity of gasoline in 
their cars weekly and five and ten 
gallons were the amounts of pur- 
chase for the greatest number of 
families. Women in 73 per cent. of 
the families, the survey showed, 
bought all or a part of the gasoline | 


| used. 


If it may be assumed that this 
survey is representative of the small 
town market, then the high per- 
centage of women buying gas is an | 
indication of the important part 


| the small town woman plays in the 


driving of the family car. Sitting 


|pehind the wheel, she has a means | 


to uphold the reputation of her 


|sex that “women buy 85 per cent. of | 
She can drive to} 


all goods sold.” 
town or to the nearest large trad- 
ing center to make her purchases. 





take a very strong hand in money | 


matters, and this fact has to be 


borne in mind in dealing with them. | 
“This experience convinced me} 
; that one never knows how much | 


money a man has judging by ap- 
pearance and talk only and that 
very often people can pay cash if| 
they are shown that it is a good in- 
vestment. 
man and his wife that they had ‘no 
money’ when he afterward pulled 


$600 from his pockets is a case in | 


point.” 


and A. A. Woodruff general | 


1,000,000 | 





| | USED CAR SELLING PRICES 


Automotive Daily News in this department offers for 
the benefit of its dealer and salesmen readers a compilation 
of prices at which used cars have within the past few days 


been advertised for sale by reputable dealers in various 
cities. These prices will vary on condition and from other 
causes. They are not presented as being the exact prices at 


which these models should be sold, but simply as the prices 
at which they have been offered for sale by dealers in the 
various cities. Other cities will appear in subsequent issues 
of this paper. 


Boston, Mass. 
1931 1930 1929 1928 
CECI 4 iscevesean cuesee 525 395 sain oree 
PMUNOE BOO cocccetccccsceve 625-730 550-625 295-325 oece 
Pe Mn c¢nedeabetccneee 875-895 875d 470 275 
Se Mivdssececevaunees 1795cp ecee 
| | rere 2250-2350 een vin a oes 
SUNG 6. ct ecaeeinnsistes 335c -435 235 135c-145c 95 
Se © Aewvevsskaseebuce 385-395 445d cose 
Cuevarer © ..cc0ve cab ceedbee 795cp 395-495 425d oece 
te i: | ee 1450 ‘ : eece 
Se Se is oes sneeecseseeee 475 3501 195-225r ééee 
PM Midévsdedceddscccau 395 acne eevee 
RE Occ ecnescucvesece ° 375 295cp eee 
ED. 54.0 buck bx00600-0600660 415 325 225-265 95-110 
i cit Lhe weeedvecebae 390 195¢ 110-145 95 
FREED Dy cccccconstvccoes 375 
RT Wipe 0u.ccunecesne8es 395 275 155 
CE  Sveeessericesace 650 ‘ ‘er cess 
PE Natu ads aes cu shawna 645-675 450-545 395 165-245 
FREY Ges SkcoeeecheideserKns 365-395 295 165 
ES wk Gwe ga dha RS oo 745 ; 365cp 295t 
8 BGA errr 1445 890-1050 675¢cp 395 
LO Svpe'a0eseveenkese 425 295 275 
Rk RPC errr reer er 475¢p 450 265 175 
Cn Oe -s4 baveuerseenecedcs 995-675 325r 
Se SO 6 baSsbwner nears $25 ‘ er 
EE Sao Maedeeaye codidiea 325ep 185cp 175 
EE ei cncs deeb areess aed 1350 1050 595-650 350-425r 
EN aa eile iekcd un wre aeinac 1425 1250 595-795 ocee 
PAYMOUCH occcccoccccccccs -AAeeeaeeD 295 165-195 ecco 
PE  vceckdavcbereunes 495-525 190-245 ecco 
DN Sl co pinto eenh éeewu ee a15 110c eeee 
ene Oy ccectescacce 595cp ‘ Are eens 
| Studebaker Dic....ccccccs ° eee 395 295 shia 
| Studebaker Com........... or 595 295 95 
Studebaker Pres.......... ° eave 695 375¢ep 295¢ 
Ae crerer rrr re 650 145 
ED. hina a aideand baer ee ace 180r esve 
© cicor.vavavicoess 375 235 eee 


‘ 


c-Coach. cp- Coupe. 


d-De luxe. " ecp-Convertible coupe. b-Brougham., 
t-Touring. r-Roadster. Where no distinguishing mark follows the price 
| the car offered is a sedan. 
In the current issue of the Auburn Accelerator, N. E. 
|McDarby, vice-president in charge of sales for that organi- 
‘zation, tells of standing by and hearing a salesman in one 


of the company’s stores make a sale and neatly and tactfully 
overcoming the prospect’s objections. We agree that the 
| job was so good that we pass it on to our salesmen readers; 

I stood on a salesroom floor and * ane en 
watched a salesman sell an Auburn 
sedan, and the way he handled the 
;entire transaction, to my mind, was 
| just about perfect. The salesman | 
| went all over the automobile, from | 
| front bumper to tail lamp; he told 
|the prospect all the features and 


bile. You are going into the —~— 
dealer's store coming into our 
store to sit down and write out a 


check for an automobile. At the 
-—— dealer's store you will write out 
a check for $650 and at the Auburn 


or 


The statement of this | 


|then gave him a demonstration. 
After they came back to the show- 


}room the salesman went with the | 


appraiser, who looked over the pros- 
pect’s car, and gave the salesman a 
figure which was $225 allowance. 
The prospect was interested in an 
Auburn Standard sedan that deliv- 
{ered for $881. The salesman said, 
“Mr. Smith, 
| we will delive 
to you, fully equipped as it stands. 
There is nothing more for you to 
pay.” The prospect began to figure 
| and said: “Well, now let’s see. You 
are allowing me only $225 for my 
car; only yesterday I was offered 
$425 for it.” The salesman said, 
“What car were you figuring on?” 
|He said, “A six.” The sales- 
|}man asked, 





| deliver for here?” The prospect said, | 


| “$1,075.” The salesman then put 


| down on paper figures like this: 


for $656 and your car | 
r this fine, big Auburn ' 


“What does that car) 


store you will write out a check for 
$656. I am going to ask you if in 
your opinion this big Straight Eight 
automobile—127 inch wheelbase, 
| x member frame, Bijur chassis lu- 
| brication (he went on through all 
| the features) isn’t worth $6 more 
|than the other six-cylinder car.” 
|He had his large comparison sheet 
j}and went over every comparative 
figure. The prospect said, “Well, of 
| course, it is worth $6 more.” The 
| salesman said, “Well, then why even 
|talk any more—why even think 
what you are allowed for your used 
car? What are you interested in is, 
how much money you are going to 
spend for a car, and what you get for 
|that money.” He went further and 
|told the prospect that this was 
| Auburn’s new merchandising pro- 
gram, with all the bunk taken out 
of it. He said, “Why, Mr. Smith, do 
|} you know that I only get $10 for 


| Auburn Standard sedan....... $881} selling this car, while two weeks ago 

| Allowance used car............ 225'1 would have received about $35. 

; -——— | The profit of the company I am 

| Difference tO pay.........+... $656 working for has been cut about 300 

per cent. and the factory has sacri- 

mam Go ec cee ce oncces $1,075 | ficed their profit. All of us are giv- 

| Allowance ne 425 ing up profit in order to give you an 
—--— | outstanding value.” 

| Difference to Pay..........06 $650| The prospect could do nothing 

| He then said to the prospect, “Mr.| else but agree that was the proper 


Smith, for the moment forget en- 
| tirely that you have a used automo- |! 


way to sell automobiles and the sale 
was made. e 


_—2 
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The 1932 Milestone 
ABOR DAY traditional in American business as 

marking a turning point to increased activity. Almost 
invariably business and industry lag during the summer 
months. There is a general let-down. And then comes fall, 
its beginning marked by Labor Day. Vacationists get back 
on the job, cooler weather brings added “pep,” business and 
industry start ahead at an increased pace. 

In this year of 1932, with its disappointments and its 
miseries, we may profitably stop just a moment and take 
stock of what Labor Day has brought us in the way, not so 
much of present improvement as in better outlook. 

To begin with, none can deny that sentiment in the 
country has improved. Men and women today believe that 
better things are possible, where a few weeks ago most peo- 
ple thought that there wasn’t even anything better to hope 
for. This better sentiment has been reflected in the improve- 
ment in prices of stocks and bonds sponsored by our sub- 
stantial companies. 





Mai) subscriptions to 1926 Broadway 





is 


People now believe that great industrial and commercial | 
organizations do represent some substantial worth; that | 


their securities have some actual value in earning ability. 
Just a few weeks ago Americans generally seemed to believe 
that even the most substantial and well-run company never 
would be able to make money again and that stocks or bonds 
guaranteed by its past were worth next to nothing. 

Within the past few weeks also we have seen substantial 
gains in the market prices of a great many products, on the 
sale of which family income depends in various sections of 
the country. We have seen the prices of livestock rise, we 


have seen corn, cotton, wheat, other grains, oil, rubber, | 
metals, wool, silk, sugar, coffee and most farm products go | 


up in price. In the aggregate these increases represent huge 
gains in buying power by our American public. 

We cannot ignore certain factors in the situation that 
still give cause for disquiet. The huge roll of the unemployed 
remains. President Green of the Federation of Labor the 
other day estimated that 11,400,000 people are unemployed 
in America at the present time. Our immediate problem is 
to get as many of these back at work as quickly as possible. 
Every man who goes back to work adds his drop to the buy- 
ing power of the country. 

As we have remarked before, the situation superficially 
represents a vicious circle. We cannot get our unemployed 
back at work until the factories and mills can start up again, 
and these latter cannot operate until buying power increases. 

Improvement in such a situation as the present one 
comes slowly. Our own idea is that the 38,000,000 or 
40,000,000 people who are still at work are not spending 
what they normally would of even their reduced incomes. 
They are saving because a psychological factor of fear still 
exists. Let sentiment generally improve and those at work 
will spend a little more. This increased buying, in millions 
of tiny trickles, will work back through retail stores to the 
factories and mills, permitting them to increase a little their 
production rate. This will put more and more people to 
work, lifting the buying power of the country by slow degrees 
until finally we get back to what we have been taught to 
consider “normal.” 

So it seems to us that Labor Day, 1932, has brought us 
a better outlook than it has in the past several years. It has 
brought us the fundamental need for any improvement of a 
better general sentiment, suggesting to those who have a 


little money available that it is now safe to spend modestly. | 


That this is so is indicated by the improvement in prices of 
the various staples that go into giving us food and clothing 
and shelter. 
beyond human manipulation. If the demand for these staples 
had not increased or the supply to meet it had not dimin- 
ished, prices would not have been raised. We have the fun- 
damental factors that should create prosperity, not quickly, 
not miraculously, but slowly in the accumulation of a myriad 
of small contributions. 

In the meantime we must face,the coming winter with 
the first thought for our army of unemployed. 


< 


The law of supply and demand is ultimately | 
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Automotive Baily News | THE TIDAL WAVE OF TAXATION |P4 


By M. L. PULCHER 


President Federal M 
Twenty-five per cent. of 


by Washington a few months ago is directed at the auto- 
motive industry. Motor vehi 
There is a tax on inner tubes, 
casings, lubricating oil and gasoline, which, combined, makes 
a grand total of $273,000,000. 


mated to yield $55,000,000. 


look to this great industry as 


out of the wilderness on to the road to progress 


oe 


perity. 
Perhaps few people have really 


stopped to think what this stagger- 
ing burden means to an industry 
that is already overtaxed almost be- 
yond endurance. To the motor truck 
branch of the industry this is par- 
ticularly distressing. Trucks have 
been paying at the rate of $293,000,- 
000 yearly in taxes, which represents 
approximately 28 per cent. of the 
total tax paid by motor vehicles, 
although trucks represent only about 
112 per cent. of all automotive ve- 
hicles. Add to this tremendous total 
the new taxes which have just been 
levied, then figure out the result for 
yourself, if you can, 

| Consider also what a blow this 
| will be to the country at large, not 
only by handicapping the motor 
truck industry in doing its part to 
promote prosperity.but in clogging 
the wheels of industry and distribu- 
tion. There are today 3,500,000 
trucks on the highways because 
American industry and the Amer- 
ican public must have rapid, de- 
| pendable, flexible, economical trans- | 
| portation. 

Green 

fruits are hauled overnight as far 
as 300 miles. The equivalent of more 
than a thousand car-lots of peaches 
is hauled yearly from farms in New 
Jersey to New York city. Seventy- 
three per cent. of the shipments of 
produce from southern Michigan for 
distances of twenty miles are by 
trucks. Reports of the U. S. De- 
partment of Agriculture prove that 
in the north central and southeast- 
;ern parts of the United States, 


|shipments of such articles as 
spinach, snap beans, mushrooms, 
asparagus, tomatoes, strawberries, 


}cantaloupes, grapes, peaches and 


‘many other fruits and vegetables 


| are made largely by truck. 

These commodities, as examples 
of the use to which trucks are put, 
j}are hauled direct from farm 
| market. The daily carriage of 
fruits and vegetables by motor 
trucks effects an economy in trans- 
portation which enables retailers to 
distribute commodities to consumers 
at a cost much less than would 
otherwise be possible. 

Think also what this means to 
lthe farmer! Quickly and economi- 
leally the truck carries his perish- 
| able produce to the best available 
|markets, assuring top-notch prices 
|and eliminating loss from spoilage. 
|The truck is also being used more 
'and more by the farmer for the 
{transportation of live stock. The 
|number of cattle, calves, hogs and 
|sheep marketed yearly by /‘motor 
truck totals approximately 17,000,000. 
In marketing live stock by truck 
the farmer substantially reduces 
his transportation costs, as well as 
{practically eliminating loss from 
shrinkage. All this adds to farm 
profits. 

Charles M. Fritz, grain exchange 
supervisor of the Chicago office of 
the grain futures administration of 
the United States Department of 
Agriculture, says: 

“Hard-surfaced highways permit 
the use of motor trucks for hauling 
wheat from the farm, which not 
only shortens the time required for 
hauling, but also permits taking 
larger loads. With a horse-drawn 
|vehicle the longest trip to market 
would require the greater part of a 
;day and the average load would 
range from about fifty bushels in 
hilly country to about 100 bushels 
{on good level roads. Under those 
conditions the weather was an im- 
portant factor in the movement, as 
wheat was hauled to market gener- 
ally in fair weather, when the roads 
were dry. Under present conditions 
the trip is made by motor truck in 
about two and one-half hours, and 
loads ranging from 85 to 145 bushels 
j are hauled regardless of weatmer.” 
| Millions of hours yearly are saved 
the farmer by the motor truck. It 
not only enables him to reach the 
city markets quickly, safely and 
| surely, but gets him back in time 








vegetables and perishable provided by trucks in hauling lines 
, |of merchandise enables the mah who 


to | 


otor Truck Company 
a billion dollar tax bill passed 


cles and accessories are ‘esti- 


And the eyes of the nation 
the Moses that will lead them 
and pros- 


| to take care of his regular farm 
duties, thus reducing the cost of 
hired help. Truly the motor truck 
is indispensable to the great in- 
dustry of agriculture, 

Here’s a point which cannot be 
too strongly impressed on public 
consciousness—that every boost in 
motor truck taxation raises trans- 
portation costs, which in turn must 
be shouldered by the ultimate buyer 
of the commodity hauled. And the 
cost would be infinitely greater in 
many ways if taxation should con- 
tinue to the point where the truck 
is forced off the highways. There 
are sections of this country which 
would actually go back to the “oil- 
lamp days.” Without trucks, hun- 
dreds of communities which sprung 
up during the increase of truck 
traffic would be denied transporta- 
tion service. News would be history 
by the time the farmer got his daily 
paper. The consumer, instead of 
having merchandise brought to his 
door, would have to go to the store 
regardless of distance. 


The speedy, dependable service 


is employed, or whose business is 
located in the city, to live in subur- 
ban communities, or even in the 
country. Without the motor truck 
he and his family would be deprived 
of the substantial benefits of such 
an arrangement. How would he get 
his supply of groceries and fresh 
meats, butter, eggs, milk and other 
necessities of life with sufficient reg- 
ularity and dependability to make 
possible the pleasure and comfort of 
such a plan of living? Imagine trying 
to keep clothes properly laundered, 
dry-cleaned and pressed under con- 
ditions which would prevail in the 
absence of the motor truck! 

Protests voiced by powerful organ- 
izations of truck owners are stem- 
iming the tidal wave of unjust 
legislation in many states. Industries 
in all lines apparently realize that 
some effective action must be taken | 
to secure for commercial haulage 
that consideration in the matter of 
taxation which will enable it to per- 
form, with utmost economy and 
efficiency, its vital function in the} 
distribution of merchandisise 

It is high-time for motor truck 
owners in every state of the union 
to make themselves felt. This can | 
be done only by strong organization. 
As Napoleon said, “The way to in-| 
sure victory is to always meet the} 
enemy at the main point of attack | 
with a superior force.” Let's swing 
into action. 








GASOLINE OUTPUT = 
AND STOCKS OFF 


(Continued from Page 1) 
started reporting refinery statistics 
on June 22, 1929. Daily average 
crude runs to stills were off 139,800 
barrels to 1,964,300 barrels daily. 

Total gasoline stocks declined 
1,46¢,000 barrels during the week to 
55,384,000 barrels. Refinery stocks, 
held by refineries representing 95.1 
per cent. of the country’s total re- 
fining capacity reporting to the in- 
stitute, dropped 841,000 barrels to 
35,823,000 barrels. 

Cracked gasoline production by 
refineries representing 95.6 per cent. 
of the country’s total charging ca- 
pacity, averaged 411,600 barrels daily, 
against 470,600 barrels daily in the 
previous week. 

Gas and fuel stocks totaled 134,- 
947,000 barrels, against 134,925,000 
barrels in the preceding week. 

The institute’s corrected figures of 
the September 3 week place receipts 
of California oil at Atlantic and 
Gulf Coast ports at 31,000 barrels 
daily, against 16,143 barrels daily in 
the previous week. Daily average 
receipts for the four weeks ended 
September 3 were 48,321 barrels, 


|to Miller Motor Sales, Inc. 









CKARD OPENS 
SERVICE MEETING 
IN NEW YORK CITY 


(Continued from Page 1) 


tors and their service managers and 
tomorrow factory officials will en- 
deavor to add to the picture drawn 
by the distributors today. 


J. S. Page, general service man- 
ager of the Packard Motor Car 
Company, presided at today’s meet- 
ing and chose as his opening ad- 
dress, “Merchandising Service.” The 
next speakers were: William Elliott, 
advertising and sales promotion 
manager of the New York company, 
whose talk was on “Organizing for 
Owner Satisfaction”; S. H. McKin- 
ney, advertising and sales promotion 
manager at Detroit, spoke on “What 
the Public Wants”; Orb Parker, gen- 
eral manager of Philadelphia Pack- 
ard, Inc., spoke on “Why the Owner 
Should Use Packard Service”; S. B. 
Bishop, general manager of the 
Pittsburgh branch, talked on “Sell- 
ing the Owner on Our Service”; J. 
W. Tarbill, president of the Cincin- 
nati Packard, spoke on “Scientific 
Service”; George Kloetzer, general 
service manager in New York, spoke 
on “Successful Service Merchandis- 


jing,” and Knox K, Brown, general 


manager of Packard in Boston, spoke 
on “How the Sales Department Can 
Help Service.” 


FIRM REORGANIZED 

Indianapolis, Ind., Sept. 8.—An- 
nouncement of the reorganization of 
Virginia Motor Sales in which con- 
trol of the company passes into the 
hands of William C. Miller, formerly 
general manager, is made here. The 
deal also involves acquisition of the 
interests of Louis Weissmann, presi- 


dent, and changing of the firm name 
Head- 
quarters will be retained at 650 
Virginia Ave., where the company 
has operated as a Chevrolet and 
later Oakland and Pontiac dealer 
since 1924. 


[COMING EVENTS _ | 


SEPTEMBER 








10-13;—Cleveland, 0. Society of Automo- 
tive Engineers, production meet- 
ing in connection with Machine 
Tool Show. 

10-1;—Cleveland, 0. National Machine 
Too] Show. 

12-17—Cleveland. Machine Shop Practice 
Meeting, A. S. M. E. 


14-16—Atlantic City. National Petroleum 
Association Meeting, Hote! Traynor. 


| 15-17—Atlantie City, N. J. American Trade 


Association Executives’ Annual Meet- 
ing. 
19-20—Harrisburg, Pa. Pennsylvania Autoe 
motive Association Convention 
27-28—Chicago. National! Association Motor 
Bus Operators. 
27-28—Chicago. American Electric Railway 
Association Meeting, Hotel Stevens. 
30-Oct. 1—Dallas, Tex. American Institute 
Mining and Metallurgical Engineers, 
Petroleum Division 
OCTOBER 
4—Buffalo, N. ¥. Society of Auotomo- 
tive Engineers’ Production Meeting. 
7—Baffalo, N. ¥Y. National Metal Con- 
gress. Sponsored by American So- 
ciety for Stee] Treating, with co-op- 
eration of American Society of 
Mechanicai Engineers, Institute of 
Metals and Iron and Stee) Divisions 
of American Institute of Mining and 
Metallurgical Engineers. Americen 
Welding Society, Wire Association. 
j—Washington, D. C. Nationa! Safety 
Council Meeting 
j—Buffalo, N. Y. Nationa! Meta! Ex- 
position, 174th Regiment Armory, 
W. H. Eisenman, 7016 Euclid Ave., 
Cleveland, director. 


4. 


% 


3- 


8—Buffalo, N. Y. Nationa! Iron and 
Steel Meeting. 
4- 6—Toronto. Transportation Meeting, 


8S. A. E., Royal York Hotei 
6-16—Paris, France. Passenger Car Show. 
10-14—Atlantic City, N. J. American Gas 
Association. 
13-22—London, England. Olympia Show 
17-22—Atlantic City, N. J. National Hard- 
ware Association, Accessories Branch, 


NOVEMBER 
11-19—Glasgow, Scotland. Motor Show 
14-16—Atlanta, Ga, Nationa! Tire Dealers’ 

Association. 
15-17—Hoeuston, Tex. American Petrolenm 
Institute Meeting. 
18-Dec. 4—Paris. Aeronautica! Show 
DECEMBER 
3—Detroit. National Standard Parts 
Association Convention 
5—New Orleans, La. Association 
Asphalt Paving Technicologists. 
Se er York, Annual Meeting A. 8. 


2- 


of 


M. E. 

5-10—New York. Power and Mechanical 
Engineering Exposition 

5-10—Detroit. Third Annual Joint Trade 
Show, National Standard Parts As- 
sociation and Motor and Equipment 
Manufacturers’ Association, Conven- 
tion Hall. 

JANUARY 
j-14—New York City. Nationai Automo- 


bile Show, Grand Central Palace. 
16-23—Detroit. Highway and Building 
Congress 
2&-Feb. 4—Chicago. Nationa! Automobile) 


Show, Coliseum 
FEBRUARY 
11-18—Kansas City, Mo. Kansas City Moe 
tor Car Dealers’ Show 
27-Mar. 14—New York City. Chemica! Ex- 
position, Grand Centra! Palace 
APRIL 
20-21—Cleveland, 0. Nationa! 
Association. 


Petroleum 
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G. M. August Retail 
Sales Top July Total 


e (Continued from Page 1) 








month this achievement has not,or no clearance problems to meet 
TC SInG she past silts Sica when the new models begin to make 
re e F ; 

been repeated stories that sales their appearance late in the fall. 
were going up, but except for a few General motors shipments to deal- 
scattered cases no concrete evidence |ers in the United States during 
of gains to bear out these stories | August totaled 24,151 units as| 
was available. Still another opti- | against 31,096 units in July. Ship- | 
mistic feature ofthe Genera] Motors| ments to dealers in the United | 
report is the decline in shipments | States and Canada, plus overseas 
to dealers during August at a period |shipments during August totaled 
when retail sales were increasing. | 30,419 as against 36,872 in July. 
This development should have re- The following table shows the 
sulted in a still further reduction | corporations sales during the pres- 
in dealer stocks which if continued |ent year and the three preceding 
should result in dealers having little | years. 


SALES TO CONSUMERS IN UNITED STATES 





months selling 


—and g months yawning! 

















1932 1931 1930 1929 
January .......... vecccecces. 47,942 61,566 74,167 73,989 
February ....... eeuauaniocs 46,855 68,976 88,742 110,148 
ee ee 101,339 123,781 166,942 
April See te dank 81,573 135,663 142,004 173,201 
May ...... ee oe ae aie aiwhe 63,500 122,717 131,817 169,034 
a is nna ne pb isudabnen 56,987 103,303 97,318 154,437 
es ease ceusates 32.849 85,054 80,147 147,079 
Rid dscantescenceet ons 37.230 69,876 86,426 151,722 
SE” hap edaescbrscece ;. ~asees 51,740 75,805 124,723 
DE ec. cb cveeeeeeseecsects e¥sb<e 49,042 57,757 114,408 
EE: ueed066060 eK ehRE RERRK 34,673 41,757 64,893 
CE baeecstdoabadéesas -khenks 53,588 57,989 44.216 
RUD oiccipeciechieGusn  nuilabie 937,537 1,057,710 —«:1,498,792 | 
SALES TO DEALERS IN UNITED STATES 
1932 1931 1930 i929 
I 65,382 76,68: 94,458 95,441 
fF MOE ciccccccs ieansveees 52,539 80,373 110,904 141,222 
March .......... Ss 48,383 98,943 118,081 176,510 
April ...... a ee 69,029 132,629 132,365 176,634 
Bc vccsvinevns Siuisecoussu: 60,270 136,778 136,169 175,873 
i ae a sas nade bas 46,148 100,270 87,595 163,704 
I oss ccesancueleaves 31,096 78.723 70,716 157,111 | 
ea an a 24,151 62,667 76,140 147,351 | 
September .,..... Wkseawesiad) “ahuwe 47,895 69,901 127,220 | 
October ....... EVuREReSece:. eoweKS 21,305 22,924 98,559 | 
SE. ccccpesebeiseccenas® ~ Sapees 23,716 48,155 39,745 
EE Niitaxceducestinwe.©-csvaes 68,65 68,252 36,482 OE GLOM is an automobile salesman in 
Sg So DD a 928,630 «1,035,660 —«1,535,852 
TOTAL SALES TO DEALERS IN U. S. AND CANADA, PLUS OVER- New York. He makes $ 1,000 1n May—which makes 
SEAS SHIPMENTS 
1932 1931 1930 iy29 : P . og . 
ei 74,710 29,349 106,509 127,580 him a $12,000 a year man. Actually, his income is 
cc cccbpemavsewees - 62,850 96,003 126,196 175.148 
EE asks aanneienen aaa 59,696 119,195 135,930 220,391 i ; 
April ...... a Sitihdaiaataieriadéd 78,359 154,252 150,661 227,718 | under $3,000. 
ia scien cden as 66,739 153,730 147,483 220.277 | 
OO RRERD age 52,561 111,668 97,440 200,754 - ° : . . . 
hia i dudbakdaciacn 36.872 97/449 19,976 189.428 | it’s bad business to have Joe standing around in 
OS ea 30,419 70,078 85,610 168.185 | i 
EA ER ya 58,122 18,792 146,443 | . ? > 
October .....- inuiodeie Gate. 25975 «28.253 «122,104 | showrooms so much of the time. When Joe doesn’t 
RI, ns cwanicanhviawca. mkaine 29,359 57,257 60,977 | . 
I a io eine. ek aie 19,529 80,008 40,222 | ’ . ‘ 
eh: Geli Cama - . mana make money, the dealer doesn’t, either. Neither do you! 
RN ic Oa de a 1,074,709 1,174,115 —:1, 899,26" 
Unit sales of Chevrolet, Pontiac, Oldsmobile. Buick, La Salle and 
Cadillac passenger and commercial cars are included in the above figure | 
COOK COUNTY TRUCK 1932 aad , Yur New York is full of people who could afford to 
(Studebaker ........cce0e 19 20 . ry 
SALES OFF IN AUGUST | wis Be ee aie cs 7 14 buy automobiles. ‘They could buy them any month and use them 
ERNE Dt rok 5 0 , ; 
nee Republic ......++++++4. 4 3 every month. Dealers can sell them the year around. And tactories 
; OOS STs ere 4 0 . - 
(Continued from Page 1) | ea 3 : 
PIODGTIORGUN 66. cccccece 3 2) = i, HH} } 5 
August this year compared with|Indiana ............... 3 32 | can make them the year around, ove Ing oug it to be more con= 
July, 1932, and August, 1931: po ea See 2 20 | ee : 
Aug. July Aug.|Rieland & Bree ....... 2 12 | sistent. Tell Joe to use the telephone book and circulate around, 
1932 1932 1931 es * Pee ecoere ae 2 0 | 
a ashes ies 67 56 173)Plymouth ............. 2 0 ‘ i » hot prospects for himself. And give him a little help 
ian... 6) 6660 IOMINOSS .....,....000.. 2 22 and find more hot prospects self. And g a little hely 
International ..... 22 16 24 | Willys-Knight ......... 1 2] ‘ j , Te 
— 14 15 me 3 a a 1 0| at the same time—with your advertising! 
eatGe -......cceccs & 13 441 TW COON 4 iccccccece 1 0 | ° ; y 
Diamond T....... 7 24 18 | Ahrens-Fox ........... 1 0) ‘The News reaches most of the people in New York who own 
es 5 4 SERIOMIOE cescicccesgeasves 1 1} 
9 Miscellaneous ,........ 3 75 | : : 
eerste: ; 7 4 - cars or might buy them—reaches them every day in the week, and 
Nelson & Le Moo) 2 5 1 | . S : aa 
Studebaker ...... 1 1 | GRAHAM SHIPMENTS | every week. If there is any good reason for buying your car, lhe 
| 1 1 0 _ 7 ; F 
Miscellaneous 0 36 37 FOR AUGUST TOP | News can tell it to most of New York more effectively. And 
| 


anne Gs ‘ciate mecouien tals year JULY 67 PER CENT. 
in Cook county compared with the 
same period of 1931: | | 


The News costs very litthe—a lot less than the loss of business costs 





(Continued from Page 1) you and Joe! For better business in New York, all the time, take 











193 1931 | 

OS Ee 563 898 | said. “All this is particularly sig- | ; tt 
ek gap eaa 557 2,140 | nificant, because the history of the | advantage of what 7] he News can do for you! 
International .......... 254 347 | automobile industry shows that Au- | 
DIAMONG T Ln ccscgecess 167 201 |gust sales normally run considerably 
a ee eae a 153 101 }less than those of July 
RGIS ne are 111 174| “We have scheduled a volume of | 
Es Din op kes eubn 43 53 | production for the first two weeks of 
EAE Ne 34 30|September equal to the entire out- 
SS reer ree 32 28 | put originally planned tor the whole | e CWS : : 
Nelson & Le Moon .... 29 54/month. There is every indication | 3 New York's Picture Newspaper 
LR OPC EET UT 27 32|that our manufacturing activity for 

Re nie ao eae ada be 6 14/|the balance of the year wil] be con- Ce ae : a Si Re Oo gan ay, 7 
ao. ek 6 32|siderably greater a anticipated, 220 EAST FORTY-SECOND STREET, NEW YORK 

1 j yhi eans more work, more jobs | ors. r . ‘ Se as 5 - ; 

bro ects = = arg alae ceauaanmenee for ao Tribune Tower, Chicago + + Kohl Building, San Francisco 
EA, S Acthaba e eaebag 19% °° ‘26 body.” 





ee 
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sharply after several months of re-| the Dominion Textile Company has/ writer and L. C. Smith and Corona 
duced production. Jobbers have| issued to the trade shows increases| also had notable increases in their 
| placed contracts calling for more|of 5 per cent. to 10 per cent. in| domestic sales volume in August 
| than 50,000 dresses, Mr, Dittleman|prices of various lines. Similar in-| compared with July. 

said, forcing acquisition of addi- | creases in prices have been made by | 
tional machinery and extra em-}Canadian Cottons and other leading) ELECTRIC OUTPUT IMPROVES 








TOOL PLANT ACTIVE 





)by interests comprised of New York | 
jand local textile weaving companies, | 


Springfield, Mass., Sept. 8—Bay ’ ; ae | ; 
oor a & Machine cena of |S leased the entire two-story brick ployees. = [orice advances, It is explained, is : Electric output for the week 
ate z mae advée 
|plant at the southeast corner of ON 24-HOUR SCHEDULE | direct ratio to the extent te which |ended September 3 was 1,464,700,000 


St. James Avenue is running at full 


capacity with some overtime work 


on dies and tools and various pr 
It is understood that 


duction jobs. 
work in hand will keep the pla 
running at its 
about a month. 


START NEW INDUSTRY 


West New York, “N. J., Sept. 8. 


The Hope Dyeing and Finishi 
Company, # a new concern found 


piece 
BROCKWAY 


TRUCKS 


Continue, as they have for 
twenty-three years, to merit the 
full recognition of the most 
prominent truck users, who 
realize the fallacy of buying 
something “just as good”’ 








Oo- 


nt 


present rate for 


|Hudson Boulevard and 13th Street. 


The employment of fifty to seventy- 
five hands is contemplated. 


REOPEN PAPER PLANT 


Turners Falls, 
The International Paper 


Mass., 


Sept. 8.— 
Company 


/opened its plant Tuesday morning 
on a full-time basis with a full force 


ng 
ed | 


\ 






| 


of workers. 


During the past 
been considerable 


week there has 
activity around 


the plant in preparation for the re- 


|sumption of production. 
of men were called back during the | 


A number | 


week to put the plant in readiness, 


|paper machines 


|and nearly 100 were on the pay roll | 
| by the end of last week. The three 


started Tuesday 


|morning, the pulp mill having al- 
|ready run two or three days to build 
jup the supply of pulp. Nearly 200 
| employees were at work Wednesday, 


and the starting of the mill, which 


Talladega, Ala., Sept. 8—The Tal- 
ladega cotton factory, which makes 
knitting yarns, is doubling its ca- 
| pacity and running 24 hours a day 
and will employ sixty additional 
workers immediately. Two 12-hour 
shifts working sixty hours a week 
each will be maintained for at least 
ninety days. 

BUSINESS FAILURES DROP 

New York, Sept. 8.—The last week 
of August saw an astounding drop 
in business failures according to 
Bradstreet’s Weekly. They fell off 
sharply from 527 in the previous 
week to 435, for the week ended 
September 1, the lowest number re- 
ported for any week since the last 
of November, 1931. Since a slight 
increase is expected during this 
week, this decline of 17.5 per cent 
brought the seasonally adjusted in- 


raw cotton enters into the cost price 
of goods, 


GOLD STOCKS UP 
New York, Sept. 8.—A net gain of 
| $3,556,700 to the 


country’s gold 


| Stocks was shown in the daily gold | 


| statement of New York Federal Re- 
| serve Bank up to 3 p. m. Wednesday 
Receipt of $484,100 gold from Eng- 
land was announced, together with 
a net release of $1,435,700 from stock 
of gold held under earmark for for- 
eign account. An additional release 
of $299,960 of earmarked gold was 
reported for Tuesday. The bank 
was also advised that $1,337,000 gold 
has been received at San Francisco 
from China, There were no exports 


APPLIANCE SALES GAIN 


New York, Sept. 8—The office ap- | 


pliance industry in August showed a 


{kilowatt hours, compared with 
1,635,623,000 kilowatt hours for the 
corresponding week of 1931, a de- 
crease Of 10.4 per cent. 

For the week ended August 27, 
output was down 12.3 per cent. be- 
jing 1,436,440,000 kilowatt hours, 
against 1,637,533,000 kilowatt hours 
,in the previous year. 


MILL RAISES WAGES 10% 
Richmond, Sept. 8—Spofford 
Mills, Inc., of Wilmington, N. C., has 
| raised wages 10 per cent. effective 
September 12. The increase affects 
296 men, now working on a full- 
time schedule. 


WORKING OVERTIME 
La Fayette, Ga., Sept. 8—The La 
| Fayette Cotton Mills, which have 
been running more or less regularly 
during the summer, are now operat- 
jing on a sixty-hour per week basis 











dex down to the lowest point since} notable increase in domestic sales. jon the day shift and a part time on 
the first week of this year. The in-| compared with July. Normally July | |the night shift. 
meee dex now stands at 125.5 per cent. of | cust sales ar 
DRESS SHOP BUSY the 1928-30 average, compared with | = eee. "dla eae the te poo INDIANA LICENSES GAIN 
| Ossining, N. Y., Sept. 8—Capacity | 157.2 per cent, last week. This is| est months of the year Indianapolis, Ind., Sept. 8.—Four 
| Operation, due to record-breaking | one of the few instances during the Judging from certain figures at | thousand more automobile license 
| orders, is announced by the Modern) present year when failures were| hand there is reason for believing plates were issued by the secretary 
Wash Frocks Company, Inc., mak- | lower than during the corresponding | that August sales for the office ap-| of state’s office in August this year 
ers of house dresses and aprors.| week a year ago—435 as against 456 | phance industry were between 15 | than in August of 1931, and two 
Cc I Continuance and perhaps improve-|—while this week's index of 125.5| per cent. and 20 per cent. above| thousand more truck licenses were 
ompany, ne. ment of this condition is looked for| compares very favorably with 131.5| those of July. Remington Rand’s;sold than in the corresponding 
Main Office and Factory at least until ane Louis Dittle- | last year, total sales were 26 per cent. above | month of last year. The upturn is 
— man, partner with Leonard Simmons = i se | those of August taking in both for- | due partly to the offering of license 
Cortland New York in the manufactory, declares that TEXTILE RAISES PRICES eign and aumanibe Sesinete. Under- | plates for the remainder of 1932 at 


’ | : 
a" the personnel is being brought up Montreal, Sept. 8—A new price list wood Elliott Fisher, Royal Type- half price. 


has been shut down for five months, 


When a motor truck has to 4 ’ : 
will mean much to this town. 


perform on the road, and it is 
put to the acid test, the re- 
sults determine the repeat 
business. 

BROCKWAY Performance war- 
rants yeur consideration, either 
as a buyer or seller of motor 
trucks. 


Brockway Motor 










Cumulative New Commercial Car Registration Statistics, July, 1932 


Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Illinois, which are supplied by the Robinson Advertising Service, Springfield, Ill., and New Jersey, which 
are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J. Metropolitan district figures compiled by Sherlock & Arnold are included in New York state total. 
Readers desiring county, city or town lists, or lists of owners in any given section, may obtain these by addressing any of these three companies. 
previously, but it is given here complete for the convenience of our sub scribers. 
In this table, 47 states and the District of Columbia. 


Some of this data has been published 


Commercial car figures do not include buses. 
Returns for today: Wyoming 
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Alabama | l | 27 | 3] 1| 38! 3 1| 8 | 1| 3| \ | 1| | | 4 90, Alabama 
Arizona | 20 l | l 16 1] | | l | 1| | 38)Arizona 
Arkansas | ] | 45) | -. | = « | _ 12) | ] ! ] | TT Ti Arkansas 
California | 2 | 237] 5 45 | 2) 422) 30| 5| 35) i| 4) | 20 2) 2| 40 5} 3 85|  945'California 
Colorado | i l 35 1] 2] 1| 49 9 17 | | l | | 2 7 |_117\Colorade 
Connecticut | 2| | 67, 3 12| 6) 83} 8 | _16) | 4| | ii | 1| lj | | 3|_222|Conneeticut 
Delaware | | | 20) | | | 18; | 4! 5) | | | | | | j | | a 48\Delaware 
Florida | Ss } 40, s|).hCrdSC aC | 8 | oe 1 | | | 1} | 10| __144/Florida 
Idaho | 20] 4| | 28) 7| 1| 11 | l | a | | 1| l | 3; +‘Ti\idaho 
Mlinois — | 14) } 229) 35) 29] 4| 236) 25] 77 | 7| 1| 9| 2) | 12! 7| 3| ~~ 709\Ilinois 
Indiana | j | 123, CCS] SSCS 50] 45] ~ | —_— + = ] ij 9 1| 3)0—C«éasYst*CS*S ___ 429\ Indiana 
Towa | ; 119 7 13 | | 103] 5] | 54 | 9/ | 3! ] 4, 2) 319/lowa 
Kansas | 108) ——C«C“‘é OY UCC] CQ] CCSSY 2] 1| | 3| } | 2| 1] 3| 4| 294) Kansas, 
Kentucky | 90 l 7] 13| 98) 9| 3) 39) | 3| | 11! 1| 2 3|_-279/Kentucky 
Louisiana | | 52| 2) 5| j 62| 4) | 13) | as 1) | | | } | 1/140 |Louisiana 
Maine | 2| 60 3| 5] 70| 4) 9| | 1 | 2] | | 4] 2 | 162/Maine 
Maryland } ] eh Umce.hCUceh hme lhe | me } 1] 9j ] | 2| 4] ] 6, 222\|Maryland 
Mass’setts | 11} 3; 108) 7 26 | 5) 252/ 47 3] 37 3] 8,  - | 2] 9} 7| 4| 7; 552|/Mass’setts 
Michigan | S|) 134, a. = 2. oh UmhLe”|6hUmchllhUr” CC UCC CU 11] ae 11] | 3] 3; 504/Michigan 
Minnesota | | | 130) 15] 29] 8 106, +23; 2) 46) | 4) } 6| 3] | 2| 4) | if 2 429|Minnesota 
Mississippi _| Nl l 53 1 7) 551 3) | 16) | | | 1) 1|___ 130/Mississippi _ 
Missouri | 1| | 139) 3| 16| 2; ie a 2] ] 13) ] | 2°°—~C«*d | 4; 434|Missouri 
Montana | , 44 ~~ 5| |_| 2] | 18) | ] ] | | | | ] 2| | 126/Montana 
Nebraska | 45| 3| 5| 71; +6 #+o 27 | 1| | 2 | | 2| 2| 4, 159/Nebraska 
Nevada | 1 [12 2| | 23] 5] l 2) | | ] 1 } | ] | | 1 46\Nevada_ 
New Hamp. | 21 3| 3| | 37] 4) 1} 8| | | | | 1] | | 78\New Hamp. 
New Jersey | 2 12; ~—*164) 8 18] 6; 226, 32/ 2| 51] | 10) | 2) 3| 5} +10) 4| 9| 569\New Jersey 
‘New Mexico | ] ] 26| 2| 1} os 8| | 1| ] | | | 1/___| ___102|New Mexico 
New York | 10 23| ‘384 36 100 | 12] 573] + ~—=S«88]~—S—«sd]sSs«é'Sy]SSC*~i‘éd@d 28) 1] 38 3] 20; «23, 18 7; 80)  1587|New York 
No. Carolina | | | 138) | 15} ; 146 °&«+7 1| 11) | 1] | ij | | 2| | | 16| _338\No. Carolina 
North Dakota | ; 20) 1 2| | 27, —~—~C«@YY | 19 | | | 1j | | 1j | |_| __T1|N. Dakota 
Ohio | 3] | 127, Bi YS~*~s:~C«~i«é OY 43, «+6, 69) | 1| } 18) 1] lj 6, 28 2] «58S 712|0hio 
Oklahoma | ] ] 81] 30 | | 8a, SSSCSTCSSCséiS | } 1} | | | l |__ 222\Oklahoma_ 
Oregon — | } [432i l 7| 4, 82) 15] 1) 8] | 1| } 2| | | 5 2) 2| 3) _:174\Oregon 
Penn'vania_| (6, _—+‘12; +294) +~~<iil)~—~=@4~SCS*~*~sYS=~Ci‘é ‘NY C)SCYSC*~«tAYSC*~‘“‘*‘*Y 9] ij 14] | i2;—si3;_ aS] 8S —*8]—*21086|Penn'vana 
Rhode Isi_ - [| —* | 2 ‘| 3) ~—SO«}St*~CS:«S 5] 2) | 2) | 3| | | ij | | | 89|Rhode Isl, 
So. Carolina | +1. ~:~ 24] 1 5| 38] 2] } 3 .)COC~=~<*s | | | | } | | | 2| 80\So. Carolina 
South Dakota[ | —~«|~~—S=saaa|Ss*~=‘iéiYSC‘C‘CiY | we - -  e } | ij | a a oe | 62|So. Dakota 
Tennessee Reetwee ee. i) S| ~SsiésfSti‘ C,SCS~“‘*‘iCY:SCSC*~*‘YCC*‘éY Ce es ee y 3 |  194/Tennessee 
Texas i | an |. a ee ae ee ae se Le, ee he Le 6| 5| 9 669\Texas 
Utan — ] ] 8 es eo) TT ta 
Vermon | ! ! ig) ——isa]S*~‘“‘éO*SSCOC;*;~«&tW”sS*é‘“i am!C«Y 1 4) Tees ce a ok i | 7 &#2| 2 ..  -..._- rT ij 71\Vermont 
Virginia | 6| 1] 143] 6{ 3) 151, +l; [415 | 1| 2] | 1 2 | } 1) 343/Virginia 
Washington | es |e] Se es ee ee ee | l 6) ; 6 4 1| li]: 296 Washington 
West Virginia} | | 4, 6] 60) 5] i ii| } 2| } 2 | 5| 2) 138\W. Virginia 
Wisconsin | ; 197, ai) olf 4) ala) 44; 2) 67, ~*Y Po} | . an a oe 10; —-593|Wisconsin 
Wyoming | | 12 1}  -. s | 2. ss. | .,. |. 9. 0 ee 
Dist. of Col. 10) , | 7 x=  °| 8 159|Dist. of Col. 

Totals | 71| 51; 4300; 192; 757] 93, 5851; 591; 114; 1208; 8] 105 6; 239) 17| 46] 203; 118| 86, 403 14459, Totals 

— 


————, ae a ‘ - - » 


ne  eneenamns 














Precision Boring Machine 
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In the accompanying photograph,in the same operation. It is esti- 
No. 11009-1 are shown a close-up| mated that the gross production on 
view of the motor boring units and! these parts is approximately 112 
holding fixture used on the Ex-| pieces per hour. When boring the 
Cell-O Precision boring machine.| large diameter bore, the estimated 
style No. 216, that was designed for! production is approximately seventy- 


boring a 7’, inch diameter and a} two gears per hour. 
2% inch diameter hole in steel hubs} When using the large style No. | 
in Bakelite canvas timing gears and | 216 machine similar boring units | 


a inch diameter hole in motor! can be mounted on the opposite end | 
end frames. |of the machine and an additional | 

Two types of motor driven boring| fixture can be mounted on the fix- 
units are used in this application. | ture table which will enable the | 
The boring unit at the back has a| customer to double up on produc- 
separate standard motor mounted | tion output of the machine. By} 
in the same bracket as the boring| having boring units at each end of | 
spindle with the two units con-| the machine, while the machine is 
nected by a belt. The boring unit| boring at one end the opposite end 
in front has a self-contained in- | is being unloaded and reloaded with | 
built standard motor mounted|new parts, which in turn eliminates | 


directly on the same shaft as the! the loading time. 


By 


boring spindle. 
EXHAUST HORN 
two-station fixture, and the cover | : 


The holding fixture which is used 
for this application consists of a 
is in the open position to show a Nil Melior, New York, is announc- | 
timing gear and motor end frame in |in a new item in the Mote Marine | 


position. At the back of this fix- | exhaust horn, designed for running | 
ture the timing gears are bored.! board mounting; can also be mount- | 


| : } 
}ed on chassis member by means of | 


The bakelite canvas timing gears 
| substantial brackets. It is operated 


are located from the outside diam- 


| dilution 
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National Carbon Warns of 


Waste in Winter Idling 


In a letter just sent to 18,000 
commercial and industrial automo- 
tive fleet owners and maintenance 
directors, National Carbon Com- 
pany, Inc., issues a warning against 
the dangers of idling motors in 
winter. 

‘Leading manufacturers of trucks 
have specificially warned owners 
against the false economy of idling 
engines in winter,”’ the letter states 
“It is pointed out that this prac- 
tice wastes fuel costing more than 
anti-freeze; that excess crank case 
takes place and results in 
increased engine wear and oil con- 
sumption.” 


The necessity for operating motors | Company, 


at the temperature at they 


which 


——= 





eter in locating rings and clamped 
against one face. Adapters are fur- 
nished, so that the two gears are in- 
terchangeable in the same fixture. 
By having such a wide range of di- 
ameters to be bored it is necessary 


to change the boring-spindle speed. | 


This is accomplished by reversing 
the pulleys used on the motor and 
boring unit. 

The material to be bored in the 
bakelite canvas timing gears is soft 
steel, and in the motor end frames 
the bushings are made of bronze. 
Approximately .015-inch stock is re- 
moved during the boring operation 
of the steel parts and .008 inch to 
010 inch on the bronze parts. 

The holding fixture is so designed 
that motor end frames and the bake- 
lite canvas timing gear, with a 
Y-inch diameter bore, can be bored 





|from the exhaust and produces a 
| tone effect quite similar to an ocean 
jliner’s steam siren, very deep in 


| tone, due to the length of the tubes. | 


| Its volume can be regulated from a 
low, courteous warning to a deep, 
sonorous pitch, it is stated. 

The horn is supplied with an ex- 


|haust valve of stainless steel, hav- | 


ing parts fitted with precision, so 
that the shutter will 


in operation. 

The contro] handle operates from 
the instrument panel. The horn 
| proper, which rests on the running 
| board close to the splash and out of 
the way, or can be mounted on the 
chassis member, measures forty-two 
jinches in length, fully chromium 
| plated of heavy gauge metal and is 
| designed with an enameled crest. 


Streek-O-Lite Safety Light 





The Streek-O-Lite Corporation, 
Indianapolis, is distributing a new 
type of lighting apparatus for au- 
tomobile use. 

The “Streek-O-Lite” is a safety 
lamp which extends across the en- 


;stop light cperating from the brake 
|pedal adds considerably to the vol- 
| ume of light when in play. Lights 
jare wired through the standard wir- 
ing system and require less current 
|than the two conventional tail lights 
jnow in use, it is claimed. 


not bind or| 
| leak, providing absolute smoothness | 


tire width of the vehicle in front) 
and rear, giving a bar of light one | product is visible for one and one- 
and one-half inches wide for the! quarter miles at night. It is equipped 
guidance of other cars on the road,|with a reflex unit which is readily 
the red being used in the tail light| visible to on coming traffic and 
and the green in the light designed | complies with all the state laws, the 
for use:in front of the vehicle. A! makers state. 


The light thrown out by the new} 









| 











July and 47% ahead of August 1931. 


function most efficiently is also 
pointed out in the letter 

“If a truck motor is designed 
uperate most efficiently at 190°, 
should reach that temperature 
lal Seasons of the year—even in 
winter when anti-freeze is being 
usea. 

“Since the boiling point the 
coolant is the highest temperature 
| the motor can reach, it is therefore 
important that the anti-freeze used 
have a sufficiently high boiling 
point to allow the maximum tem- 
perature needed for proper opera- 
jtion of the unit at high speed ot 
under heavy load.” 


to 


ol 


| CHANGES NAME 
Salt Lake City, Utah, 
Joe Carpenter, Inc., will 
be known as the Salt Lake 
with headquarters 
47-55 South Second East St 


Sept. 8 

hereafter 
Motor 
at 





1s 


among all cars in its price class 


in Wayne County 


cars showed a higher total of retail registrations than Graham. 


Acknowledged style and engineering leadership, coupled with 


And today you can sell the finest cars Graham has ever built 


—all 1933 models—at the lowest prices in Graham history. 


GRAHAM-PAIGE MOTORS CORPORATION 


DETROIT, U. S. A. 


A RIDE’S A REVELATION 





F. W. D. TO BUILD 
| TRUCKS IN CANADA 


it | 
at | 


Kitchener, Ont., Sept. 8.—Tariff 
}changes and Imperial Conference 
|regulations regarding use of Empire 
materials in motor trucks have 
caused a United States firm building 
trucks at its local plant, previously 
used only for repair work. The fac- 
ory, owned by the Four Wheel 
Drive Company of Clintonville, Wis., 
will have machinery installed with- 
in a few weeks, A. M. Kerr, mana- 
ger, said today 

In an effort to obtain business in 
the Canadian and British markets, 
the company will start manufactur- 
ing on a modest scale, but expects 
to develop a business of substantial 
proportions, Company officials an- 
nounce that Canadian materials 
will be used as far as possible 


BRARAM 





| Registrations of Graham Sixes and Eights in Wayne County, 
| Michigan, for August stood first among all cars of comparable 


size, power, weight, or price. Only five of the lowest priced 


| performance and safety such as the motoring public has never 
enjoyed before, account for this outstanding preference on the 
part of motor-wise Detroit buyers—and for a nation-wide sales 


increase which put August orders at the factory 67% ahead of 


oe 
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- How Adequate is |g 
the Sample? ‘A 





thy passe tht ohtethrs 





A question which advertisers considering the Gallu 
and White Surveys from the standpoint of their 









Advertiser: Coca Cola Advertiser: Dodge Cars” 






Agency: D'Arcy Advertis- Agency: Advertisers, Inc. 
tent . - ‘ ° ing Co., Inc. Space: 4-Color Page 

1932-33 advertising investments are entitled to ask. Space: Back Cover Attention Value: 27% better 
ec Attention Value: 27% better than average page 





than average page 






White conclusions of greater advertise- 
ment circulation in Liberty are based is 
justified only insofar as they consistently 
confirm a definite trend. 

THE CHART BELOW ILLUS- 
TRATES THE CONSISTENCY OF 
THE TREND. 

A smaller sample than is actually 
used each week might have produced 
trend-lines as straight. 


BRAHAM LINCOLN is credited with 
answering the question, ‘‘How long 
should a man’s legs be?"’ with, “Long 








enough to reach the ground!” 

‘‘How big should a sample be?”’ will 
bring answers ranging from a dozen to 
a dozen hundred thousand depending 
on the information to be secured and 
the dithiculty of secufing it—or perhaps 
on the financial resources of the indi- 









Many of Ameorioe's heat kexewwn AN 7m 








vidual concerned or his desire to im- It is difficult to see how a larger sam- Advertiser: Chevrolet Trucks 
; oc 8 ‘ ° . Agency: Campbell-Ewald Co., Inc. 
press the layman with statistics. The ple could have made them significantly Space: Center Spread 4-Color 






Attention Value: 20% better than average page 


size of the samples upon which the straighter! 


Cumulative Per Cent of Men and Women Noting Average of All Page 
Advertisements in Liberty, Weekly A, Weekly B, jor seventeen issues, 





2250000 
genuine | igidaires ane now in 










T nis chart 
shows how each 
additional sam- 
ple of fifty 
changes the 
tread line for 
each magazine 
Note that after 
eight samples of 








LIBERTY 
















WEEKLY A 









Ateneo: see 









fifty each (400 ’ sar 
interviews jeach Ads 
liae stays at sub- | rigidaire 
Bb O0? Bie Ghat VARA é && . Wiveg - 





stantially the 
same level. To 
date 2590 reader 





cernenaainansininadie cil aman aman es nnn. 












WEEKLY B 






Advertiser: Frigidaire Advertiser: Kodak Film 








: : 

Seen anode re Agency: Geyer Company Agency: J. Walter Thomp- 
Space: Back Cover son Co., Inc. 
Attention Value: 25% better Space. Back Cover 





Attention Value: 20% better 
than average page 


Projection of 
total adver 
tisement circu- 
lation indicated 
in thousands 


Liberty 1617 1525 1525 1456 1479 1363 1525 1640 1663 1640 1663 1571 1571 1617 {1617 1617 1617 


Weekly A 1484 1256 1324 1279 1256 1142 1233 1324 1370 1370 1393 1393 1370 1370 139 1370 #1393 
Weekly B 1677 31359 1446 1243 130] 1243 1330 #1559 «#1417 1388 1417 | 1388 1359 1359 1388 1388 1446 






than average page 















Average Page Advertisement in Liberty 


Projection of 
Extra Volume of 
Persons Noting 
Over Over Over Over 
Second Thicd Second ‘Third 
Weekly Weekly Weekly Weekly 
This Week 






Per Cent of Extra 
Persons Noting 
























Theory of This Sample of the basic procedure used in this new 


5 Reader interest varies with the 
° type of investigation, the individual 


seasons. Some holidays bring it 





Ia fixing the most economical! sample 
consistent with accuracy, the following 
faces were considered 


Favorable 

1 The information to be secured was 

* simply a count of what editorial 

and advertising items people remem- 

bered secing and reading. No subtle 

shades of opinion were involved. No 

long lists of questions were to be asked 

with a chance for variation of inter- 

rogating procedure. It was a simple 

“Yes’’ and “No” type of information 
throughout 


up; others lower it. Midsummer, mid- 
winter usually accompany lesser reader 
interest than spring and fall. 


6 Reader interest varies with the 
* weather. A rainy week makes 
people stay at home and read, A sunny 
week takes them out of doors with the 
result of somewhat less than maximum 
reading for that issue. 


7 Reader interest varies with geog- 
* raphy. Large cities usually read 
more superficially than small towns. 
The varying popularity of local news- 
papers, radio stations, the local price of 
gasoline, all tend to make the reader 


issue-by-issue, city-by-city studies, re- 
gardless of the size of the sample cov- 
ered for each issue in each city, should 
show decidedly fluctuating results. 
Which is why it was decided to con- 
tinue the surveys week after week for an 
indefinite period. No individual sam- 
ples, regardless of size, could be ade- 
quate. Only an accumulation of sam- 
ples, covering all types of issues, cities, 
seasons and weather conditions might 
be expected to paint a picture approach- 
ing the truth. And only the degree with 
which such a series of samples, regard- 
less of local variations, repeated the 
same general trend of advertisements in 





2 Thereader'ssincerity and accuracy 
* —or lack of interest or deliberate 
miscepresentation—would be casy trode 
tecr. Ia this type of investigation, a 
reader who has really read his recene 
copy and who does not try to misrepre- 
sear, answers “Yes"’ or “‘No’’ spon- 
tancously. When a supposed reader 
shows any signs of hesitation, the inter- 
view is simply discarded and not in- 
cluded in the sample. 
This type of investigation has the 
3. cedar advantage of being as 
interesting to the average person inter- 
viewed as to the interviewer. It pos- 
sesses the attraction of the ‘‘ask me 


interest picture for any one community 
or group of communities unreliable as 
an index of the entire circulation. 


Liberty rating higher than advertise- 
ments in other weeklies, could establish 
the significance of the individual 


Therefore, in spite of the simplicity findings. 


Per Cent of Men and Women Noting Average Page Ad (By Weeks) 


another’’ fad or the cross word puzzle 
or treasure hunt. The average interview 
is therefore lacking in the strain and 
inhibicory circumstances necessarily a 


part of the old-time ‘‘opinion’’ ques- 
tioanaire 


mw Liberty 
~-~.2nd weekly 


Unfavorable 
4 Each issue of each magazine pre- 
* sents entirely new conditions af- 
fecting reader interest. Editoria! con- 
tent is fluid, fluctuating in value. No 
editor can sustain peak interest, issuc 
afcer issuc. High-spot issues alternate 
with low-interest issues. The begin- 
ming of a good serial, the publication of 
atimely feature may vary reader inter- 
est from issue to issuc by several hua- 
dred per cas. 


enon weekly 
1s 


Week of Survey 





(Aug. 27 

issues) 17% 7% 
17 weeks 

to date 15% 40% 


(Average of White surveys) 





378,632 (less) 


345,321 


224,402 171,483 


The Facts of The Sample 


The chart below shows the 
advertising reader interest 
rating for each of the three 
leading weeklies for each of 
the seventeen weeks studied 
to date by Percival White, 
Inc. 

Note how during certain 
wecks (particularly the sev- 
enth, eighth, eleventh and 
twelfch) local conditions 
have equally affected the in- 
terest in all three weeklies. 


Note how certain high 
spot or poor issucs have 
brought up or down the in- 
terest in certain of the maga- 
zines (see the fifth, twelfth 
and sixteenth weeks). 


But note how week after week, 
for seventeen weeks, regardless of 
different issues or local condi- 
tions, advertisements in Liberty 
WITH BUT ONE EXCEP- 
TION rated higher than in the 
other weeklies... . how adver- 
tisements in Second Weekly, with 
but five exceptions, rate higher 
than in Third Weekly. 

No measure of such an clu- 
sive factor as reader interest 
can hope to approach deci- 
mal point accuracy. 

Even to establish a signifi 
cant trend of resules in the 


measurement of such an in- 
tangible is something that 
few previous researches have 
been able to accomplish. 


Yet an examination of the 
chart below, showing seven- 
teen weeks of individual 
samples, with Liberty 
Second Weekly and Third 
Weekly remaining consist- 
ently in their respective 
positions, can leave little 
doubt of the accuracy of the 
trend toward advertisements 
enjoying greater reader in- 
terest is Uke. 

And when these individual 
week-by-wecek ratings are ac- 
cumulated for seveareen 
weeks as illustrated in the 
chart at the beginning of 
this advertisement, the vol- 
ume of evidence behind the 
slogan ‘‘America’s Best Read 
Weckly"’ appears incontro- 
vertible. 

In times like these, che 
care with which Liberty's 
eavestags of hundreds of 
thousands more real, seen 
circulation has been estab- 
lished, must complement the 
care with which advertisers 
are now examining their tra- 
ditional lists. 


Liber Cy. e« America’s BEST READ Weekly 
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